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Health Care Priorities
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Introduction
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A number of polls have recently been released testing Americansõ opinions on the 

proposed health care overhaul.  The Kaiser Family Foundation prepared an excellent 

summary of the data from an overview perspective.  Our review of that summary 

revealed how important framing this debate will be in determining public opinion.

On the following slides, we look at four recent polls which ranged from showing support 

for the health care proposal to showing strong opposition.  Based on our analysis of the 

language used in each questions, we provide guidance for framing the issue in a way 

that will best build public opposition to the Democratsõ plans.

The following polls were referenced in this analysis:

Kaiser Family Foundation (KFF) June 1-8, 2009, n=1,205 adults

Washington Post-ABC News June 18-21, 2009, n=1,001 adults

CBS News-NY Times June 12-16, 2009, n=895 adults

CNN/ORCMay 14-17, 2009, n=1,010 adults

This analysis was conducted by Chris Wilson, CEO of Wilson Research Strategies, Bryon Allen, COO, and

Matt Gammon, Project Director.

http://www.kff.org/kaiserpolls/posr061609pkg.cfm
http://www.kff.org/kaiserpolls/posr061609pkg.cfm
http://www.washingtonpost.com/wp-srv/politics/polls/postpoll_062209.html
http://www.washingtonpost.com/wp-srv/politics/polls/postpoll_062209.html
http://www.washingtonpost.com/wp-srv/politics/polls/postpoll_062209.html
http://www.cbsnews.com/htdocs/pdf/CBSPOLL_June09a_health_care.pdf?tag=contentMain;contentBody
http://www.cbsnews.com/htdocs/pdf/CBSPOLL_June09a_health_care.pdf?tag=contentMain;contentBody
http://www.cbsnews.com/htdocs/pdf/CBSPOLL_June09a_health_care.pdf?tag=contentMain;contentBody
http://www.pollster.com/blogs/us_health_care_cnn51417.php
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Willingnessto pay for health care reform variesgreatlydependingon the details of the
proposal.
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Source: Kaiser Family Foundation (KFF) June 1-8, 2009, n=1,205 adults

CNN/ORC May 14-17, 2009, n=1,010 adults

CBS News-NY Times June 12-16, 2009, n=895 adults
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TheCBS/NYTimespoll that generatedthe highest number willing to pay focuseson higher taxes
and health insuranceportability. Thebest result for those opposedto the Democratsplan was in
a questionthat focusedon taxesANDpremiumsand on the uninsured.
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This is losing language.  It 
talks in terms of benefits 
that  canõt be lost òno 
matter wható.  This 
question also doesnõt put 
any specific numbers on 
the plan.  All that voters are 
left with is a promise that 
they will never lose their 
health insurance.
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C This language presents a 

more balanced choice and 
gets a more balanced 
result.  There is a trade off 
presented: higher taxes or 
a plan that doesnõt cover 
everyone?  But the 
language doesnõt make the 
respondent feel that THEY 
specifically will be taxed.

K
F

F This language makes the 
issue personal.  It asks 
Americans whether or not 
they themselves would be 
willing to pay more money 
(in a variety of forms) to 
increase health care 
coverage for all Americans.  
This language shows that 
most Americans would not 
be willing to do that.

òWould you be willing or not willing to 
pay higher taxes so that all Americans 
have health insurance they can't lose, 

no matter what?ó

òWould you prefer a health care reform 
plan that raises taxes in order to provide 
health insurance to all Americans, or a 

plan that does not provide health 
insurance to all Americans but keeps 

taxes at current levels?ó

òWould you be willing to pay more ð
either in higher health insurance 

premiums or higher taxes ðin order to 
increase the number of Americans who 
have health insurance, or not?ó
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Framingthe debate
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Supporter Frame

ÅSupporters of an overhaul win 
if the benefits are personalñ
coverage you canõt lose.

ÅThey also win if the costs are 
less personalñtaxes that 
Americans might feel will be 
charged to others.

Opponent Frame

ÅBuilding opposition to overhaul 
requires framing the issue as a 
personal costñparticularly 
premium increases.

ÅIf the primary benefit is framed 
as universalityñcovering the 
uninsuredñopposition also 
grows.
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Americansdo not like the idea of taxing health care benefits. But even on this issue
there are someframingsthat work better for opponentsof overhaulthan others.
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Source: Kaiser Family Foundation (KFF) June 1-8, 2009, n=1,205 adults

Washington Post-ABC News June 18-21, 2009, n=1,001 adults

CBS News-NY Times June 12-16, 2009, n=895 adults
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The more concrete the details of this cost, the less Americanssupport the
plan.
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F This language was good-
it led to a general 
opposition to government 
healthcare.  Nobody 
wants to tax workers.
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This language was better.  
Taxing òsome employeesó 
sounds like taxing a 
larger amount than 
taxing those with òthe 
most generous benefitsó.  
This language makes 
people feel they might be 
included.

W
P

 A
B

C This language hit the 
spot. It referenced an 
actual number value that 
makes the proposal real 
in the minds of voters.  
This language also 
doesnõt specify how many 
workers receive benefits 
like these, and so it 
includes more people.

The KFF poll discussed  taxing 
òworkers with the most generous 

health care benefitsó

The CBS/NY Times poll 
referenced òtaxing some 

employees on some of the money 
that their employers payó

The WP/ABC poll put an actual 
dollar value  ($17,000) on the 

benefits being taxed.
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Framingthe debate
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Supporter Frame

ÅSupporters of the proposal will 
purposefully try to distract 
attention from this element of 
the plan, or to keep the details 
vague.

Opponent Frame

ÅOpposition to this element of 
the overhaul is much stronger 
if:

ÅAmericans know it is their 
benefits will be taxed.

ÅSpecific dollar amounts are 
included in the discussion.
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Americansdonõtmind taxing the rich to pay for their benefits. Republicansmust not allow the
debate to focuson the wealth. Instead,focusmust be on the costs for everyone.
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Increasing income taxes for people from families 

making more than $250,000 a year

Please tell me if you would favor or oppose each of the following to help pay for health care reform and provide 

coverage for more of the uninsured:

Increasing income taxes for all who pay income taxes
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Source: Kaiser Family Foundation (KFF) June 1-8, 2009, n=1,205 adults
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Framingthe debate
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Supporter Frame

ÅIf supporters can convince 
Americans that òother peopleó 
will pay for the overhaul they 
can win.

Opponent Frame

ÅIf opponents make it clear that 
everyone will pay, the course 
forward for this plan is very 
difficult.
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Eventhe strongest positive element of the overhaulñportabilityñdoesnõtgain plurality
supportonceAmericansunderstandwhat it costs.
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Please tell me if you would favor or oppose each of the following to help pay for health care reform and provide 

coverage for more of the uninsured:

Would you be willing to pay as much as $500 a year or 

more in taxes so that all Americans have health 

insurance they canõt lose, no matter what?

Source: CBS News-NY Times June 12-16, 2009, n=895 adults

Would you be willing or not willing to pay higher taxes so 

that all Americans have health insurance they can't 

lose, no matter what?
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Framingthe debate
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Supporter Frame

ÅSupporters will focus on the 
benefits and minimize 
discussion of costs.

Opponent Frame

ÅOpponents need to remind 
Americans that they will be 
paying a real price for this 
overhaul plan.
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1.  Discuss the costs in specific, personal detail.

ÅThe quickest way to motivate opposition to this plan is to remind most 
Americans that their taxes and their premiums will go up.

2.  Focus on the universality of the proposal.

ÅIf the benefits are for someone elseñthe uninsuredñAmericans are less 
willing to pay than if the benefits are for them.

3.  Donõt let Democrats pretend only òthe richó will pay.

ÅOverhauls supportersõ strongest argument is that òsomeone elseó will pay 
for this.  Opponents must win the framing war on who pays.

4.  Add a personal price tag to every proposal.

ÅSpecific numbers build opposition to this proposal.  Americans donõt grasp 
billions and trillions, but they understand $500 in new taxes for their 
family and other specific personal prices.

Framingthe health care debate in a way that minimizessupport is a simple matter of
obeyingfour rules.
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